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Message from the THEREPS Conference Board of Directors 
 
Welcome to the 2026 THEREPS Conference in Los Angeles! We are very happy to meet at the Sonesta Redondo 
Beach & Marina for our 14th annual conference. Today, we live in a world of major technological changes and the 
fast-growing age of AI. While there are many challenges worldwide, the hospitality and tourism industry remains a 
powerful force for good. Our research does more than just share data. It provides the industry with innovative ideas 
and helps educate talented future leaders. We strive to help travelers find true happiness, offer residents a sense of 
hope for life, and bring new vitality to local communities. Most importantly, we hope to foster the spirit that “the 
world is one” through cultural understanding and global peace. 
 
To support this mission, our theme for 2026 is: “At the Intersection of K-Culture and Global Tourism: Shaping the 
Future of Guest Experiences.” We have prepared diverse and meaningful programs to explore this theme, including 
research presentations, special sessions, and a tourism marketing idea challenge for our students. We are truly 
grateful for these programs, as they offer a valuable platform for professors, researchers, industry experts, and 
students to solve real-world problems and pursue professional paths. We strongly encourage you to participate in 
these presentations and offer your warm support and encouragement to all the researchers. Your active engagement 
is what drives our field forward and makes this community thrive.  
 
We give our sincere thanks to our sponsors: College of Charleston, Iowa State University, California State 
University Northridge, California State University East Bay, and Boston University. We also thank the Korea 
Tourism Organization Los Angeles Office for their participation and support. We also thank our board members, 
reviewers, and volunteers for their hard work in making this conference possible. We hope this conference inspires 
everyone to build a more connected and peaceful world through the power of hospitality, tourism, and events.  
 
Respectfully, 
 
Seunghyun “Brain” Park., Co-chair of THEREPS, President of KAHTEA  
Esther Kim, Ph.D., Co-chair of THEREPS, Vice President of KAHTEA  
Saehya Ahn, Ph.D., General Secretary of KAHTEA  
Jooyeon Ha, Ph.D., Chief Administrative Officer of KAHTEA  
Jihye Min, Ph.D., Budget/Finance Chair, Treasurer of KAHTEA  
Jichul Jang, Ph.D., Member Services of KAHTEA  
HyeRyeon Lee, Ph.D., Conference Program Chair  
Jeong-yeol Park, Ph.D., Conference Research Co-chair  
Hyoung Ju Song, Ph.D., Conference Research Co-chair  
Heekyung Sung, Ph.D., Conference Venue Co-chair  
Hanna Lee, Ph.D., Conference Venue Co-chair  
Misun “Sunny” Kim, Ph.D., Marketing and Industry Relations Chair  
Katelyn Kim, Ph.D., Education and Scholarship Chair  
Jinwon Kim, Ph.D., Grantsmanship Director  
Sojung Lee, Ph.D., Graduate Research Director  
Jaemin Cha, Ph.D., Publication Director  
Minwoo Lee, Ph.D., Research Program Director  
Jungkeun Kim, Ph.D., Research Education Director 
Wooyang Kim, Ph.D., Interdisciplinary Liaison Director  
Jaeseok “Jason” Lee, Ph.D., Asia-Pacific Liaison Director  
Seobgyu Song, Ph.D., South Korea Regional Liaison Director  
Hyunghwa “Rick” Oh, Ph.D., Canada Regional Liaison Director 
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Katelyn Kim, Pace University 
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Eunjung Yang, Kyung Hee University 

Soyoung Park, Florida Atlantic University 
Jungkeun Kim, Texas A&M University 
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Yoo Ri Kim, University of Central Florida 

Yejin Lee, Kyung Hee University 
Hailey Shin, Hong Kong Polytechnic University 

Solbi Lee, Youngsan University 
Saehya Ann, California State University, East Bay 
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Hyunsu Kim, University of Macau 

Misun Sunny Kim, Boston University 
Seobgyu Song, Kyungpook National University  

Chang Huh, Niagara University 
Jihwan Yeon, Sejong University 

Sanggon Edward Lim, Gangneung-Wonju National University 
Chihyung Ok, Temple University 

Youngjoon Choi, Ewha Womans University 
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Wooyang Kim, Minnesota State University Moorhead 

Hyeongjin Jeon, Temple University, Japan Campus 
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Sungwoo Choi, The Chinese University of Hong Kong 

Juwon Choi, Empire State University 
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